
Bee memorable
Marketing experience the buzz

Becoming a Generation Guru
Sociologists have determined there are three major influences on a

generation. Influences that encourage a similar sentiment about a topic, a
similar response or a similar stereotype. These are 

the Age Effect, the Period Effect and the Cohort Effect. 

Silent Generation - 1925-1945
Quality
Durability
Value

Baby Boomers - 1946-1964
Loyalty
Clarity
Community

Generation X - 1965-1980
Convenience
Flexibility
Involvement

Millennials - 1981-1994
Transparency
Experience
Speed

Generation Z - 1995-2012
Accessibility
Brevity
Independence

Age Effect - What did we experience at that age? 
 (e.g. kindergarten or drivers’ license)
Period Effect - What did we experience at that time? 
 (e.g. COVID)
Cohort Effect - Bring the 2 together. How was a specific age group
affected by what was going on around them? 
(e.g. Gen X in COVID v. Gen Z in COVID)


